Get Harry Fund – Final Balance Sheet
Income

T-shirts

T-shirt sales pre-Corflu, mostly Aug-Oct 06 (UK plus US ##)
£314.00

T-shirt sales at Corflu ($170**)
£87.18

T-shirt total
£401.18

Bellissimo

UK sales pre Corflu
£271.00

US sales pre Corflu ($135**)
£69.23

Sales at Corflu ($253**)
£129.74


Bellissimo total
£469.97


Miscellaneous donations 

Personal donations Aug-Oct 06 (UK plus US ##)
£180.00

Personal donations UK Nov-Jan 07
£125.00
Personal donations US Nov-Jan 07 ($140**)
£71.79

League of Fan Funds
£50.00
Auction donation at Corflu ($25**)
£12.82

Corflu Quire donation ($100**)
£51.28

Donations total
£490.89

Overall total income
£1362.04

Expenditure

T-shirt costs

Blank Ts, transfer sheets, postage (incl. expenses at & after Corflu)
£139.57

Bellissimo costs

High quality paper, lots & lots of toner & inkjet ink, postage)
£409.33

Expenses total
£548.90

Payments to Harry Bell as beneficiary

Donation towards initial air fare booking
£465.00

Direct payment of full hotel room costs at Corflu ($480.82**)
£254.62
Direct cash donation during Corflu ($100**)
£51.28

Donation after Corflu towards airfare balance
£44.00

Total payments to Harry
£814.90

Overall total expenditure
£1363.80
** Converted to £ from $: all $/£ conversions assumed to be @ £1=$1.95.
## Aug-Oct 06 totals include $500.00 collected via Rich Coad from US donations and T-shirt sales, as well as some T-shirt sales in US whose proceeds were returned by Graham and Pat Charnock.
Notes & comments to aid future fan funds, such as the proposed Corflu Award:

Overall outlay for Harry (£814.90) = $1589.05 at the rates current during Corflu.
Lessons on different methods of fundraising: Fanzine production is least efficient, especially if top quality materials are used in the interests of longevity!  (However the remaining 25 or so sales will be pure profit, as the Get Harry Fund has absorbed all the printing costs for the 100 copies in print to date.  CD-R profits included, but the production costs have been assumed to be negligible.)  T-shirts are more profitable, but probably won’t be worth having in 2037.  Perhaps there is a trade-off between efficiency and memorability.  Donations are most efficient in terms of profit vs. expense, but are totally unmemorable (apart from the pleasure of seeing the recipient at the event).
-- Rob Jackson, 7 March 2007
